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1 5/1/2020 1 Women Education System In India Megha j wagela 
2 5/1/2020 1 Naari Shashaktikaran EVM Parivaarik Sambandh Bharat m patel 

3 
5/1/2020 1 

Human Right Definition or define 
Dr.Malade.M.Adeda

ra 

4 
5/1/2020 1 

FEMALE SECURITY AND HUMAN RIGHT PREVENT, FEMALE 
ABORTION 

Dr. V.G.Gojiya ,Dr. 
P.R.Maru 

5 
5/1/2020 1 

Vaso Education Trust Managing 
Prof. Rameshbhi K 

Parmar 

6 
5/1/2020 1 

Impact of Demonetization and Preference of Consumers for Selection of 
Digital Payment Routes  Dr. Dhimen J. Jani 

7 
5/1/2020 1 

Impact of Social Networking Sites among Students at Smt. J.P. Shroff Arts 
College, Valsad Dr.BinaY.Desai 

8 
5/1/2020 1 

Issues Of Vocational Training In Higher Education And Its Impact On 
Workplace 

MAMTA .P. 
BAGRECHA 

9 5/1/2020 1 A Study on Student’s Perception towards GST: With Reference To Vapi Kajal Chaubey 

10 
5/1/2020 1 

A Study On Consumer Behaviour On E-Commerce: An Empirical Study Of 
Vapi. Manoj . G . Jain 

11 
5/1/2020 1 

The Enterpreneur, The business leaders & Contributors to the Economic 
Development of a Country. 

Dr.Mohammad 
Ishak G.Patel 

12 
5/1/2020 1 

वै�दक चार आ
म और धम� 

डॉ. गमीर�सहं 

नार�सहं बार�या 

13 
5/1/2020 1 

CRITICAL STUDY OF AUTOBIOGRAPHICAL ELEMENTS IN BESSIE 
AMELIA EMERY HEAD’S “A QUESTION OF POWER” 

Megha Arsh, Dr. 
Subhash Sharma 

14 
5/1/2020 1 

QUALITY PARAMETERS IN HIGHER EDUCATION IN RURAL INDIA 
BY NAAC Dr. Pankaj. K Patel 

15 5/1/2020 1 MULTI COMMODITY EXCHANGE OF INDIA (MCX) LIMITED Dr. P.L. Singh 

16 
5/1/2020 1 

A STUDY ON THE SIGNIFICANCE OF BRAND IMAGE FOR BUYING 
ELECTRONICS PRODUCTS 

Mr. chandresh. 
Maheta 

17 
5/1/2020 1 

भी�म साहनी के उप!यास" म# नार� चेतना 

डॉ. &ेमचंद 

एम.कोराल� 

 
 


